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WELCOME TO THE

JANUARY 2021

This month is a special edition, given we're kicking off 2021
with a refreshed name for the report and a new look & feel.

In this issue, we review the big trends of 2020, the top 10
automotive technology deals of the year, and a prediction of
the 10 big trends and deals of 2021.

We have a special Op-Ed guest contribution from Greg
Richeson from Bald Guy Fé&l.

As always, please send me a note if there’s anything I've
missed, or if there’s any content that | can add in future
editions that will be helpful.

| hope you enjoy,

Steve Greenfield
steve@automotiveventures.com
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>POINT OF VIEW

It's a brand-new year, which always provides a good
reason to reflect and reset. As a result, we've taken
the liberty to rebrand this publication “The Auto Intel
Report” and revamp our look & feel. | look forward
to getting your thoughts and feedback.

As we enter 2021, | thought we would take the
opportunity to cover three different sections in this
issue:

1. Ten themes that impacted automotive in 2020
2. Top automotive technology deals of 2020
3. Predictions of what's to come in 2021

In addition, I'm very excited to welcome a new guest
contributor in this month’s issue, Greg Richeson from
Bald Guy F&l, who will share how dealers should be
looking at maximizing profit through their F&l
departments. | hope you enjoy his contribution.

Please check out my two weekly shows on CBT

News: The “Friday Five”, where | recap the week’s
automotive technology M&A deals, and “Founders
Focus”, where | interview entrepreneurs for an
intimate conversation about their journeys and the
great companies they’ve built.

At Automotive Ventures, we are focusing a lot of our
efforts on identifying and helping early-stage
companies that have great founding teams, are
attacking large total addressable markets (TAM), and
have a unique, defensible solution and go-to-market
approach. We hope to do our part to both
strengthen the automotive technology early-stage
ecosystem and help to provide entrepreneurs and
their companies a better chance of not only surviving
but thriving.

We also spend a lot of our time consulting with
clients who are either looking to acquire or invest in
companies in the automotive technology space. If
you have needs in this area, please don't hesitate to

reach out to us.

Thank you for your continued support.

Until next month,

Steve Greenfield

CEO and Founder
Automotive Ventures
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>AUTOMOTIVE TECHNOLOGY LANDSCAPE

TRAFFIC GENERATION (awareness & direct-response)

CONVERSION (converting consumer traffic to sale)
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